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Media Manager – Job Descrip�on 

Job purpose 

The Media Manager is responsible for leading and managing HAND’s Media Department and ensuring 

effective communication of the organization’s programmes, achievements, impact, and institutional 

identity. The position develops and implements media and communication strategies, manages media 

campaigns and digital platforms, oversees content production and media coverage, and ensures 

consistent visibility of HAND and its partners. 

Job responsibili�es 

1. Strategic Media and Communica�ons 

• Develop and implement HAND’s media and communica�on strategy, annual ac�on plan, 
campaigns, and priori�es in line with organiza�onal objec�ves and programme needs. 

• Iden�fy communica�on opportuni�es and develop key messages that effec�vely present 
HAND’s programmes, achievements, impact, and organiza�onal iden�ty to different 
audiences. 

2. Media Rela�ons and External Engagement 

• Build and maintain professional rela�onships with local, na�onal, and relevant interna�onal 
media, journalists, photographers, and communica�on partners. 

• Coordinate media coverage of HAND ac�vi�es, events, achievements, and programme 
milestones, including press releases, interviews, media visits, and other media opportuni�es. 

3. Content Produc�on and Digital Media 

• Lead the planning, produc�on, review, and dissemina�on of high-quality writen, 
photographic, video, graphic, and mul�media content for HAND’s communica�on channels. 

• Oversee HAND’s website and social media content, ensuring regular, accurate, engaging, and 
consistent communica�on across pla�orms. 

• Develop and supervise campaigns, success stories, human-interest stories, programme 
highlights, publica�ons, and other communica�on materials. 

• Ensure programme informa�on and technical achievements are translated into clear and 
accessible messages for donors, partners, communi�es, media, and the general public. 

4. Team Management and Coordina�on 

• Lead, supervise, and support the Media Department team, including assigning responsibili�es, 
se�ng priori�es, monitoring performance, and iden�fying capacity-building needs. 

5. Visibility, Branding and Donor Communica�ons 

• Ensure consistent applica�on of HAND and donor branding and visibility requirements across 
projects, centres, schools, events, publica�ons, digital pla�orms, and other communica�on 
materials. 
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• Coordinate the produc�on and review of visibility materials and ensure appropriate use of 
logos, key messages, and visual iden�ty requirements. 

6. Monitoring, Repor�ng and Documenta�on 

• Maintain an organized media and communica�on archive and monitor communica�on 
performance, including media coverage, audience engagement, and reach, and prepare 
periodic reports and recommenda�ons for managementOther Responsibili�es 

Qualifica�ons and Experience 

• Bachelor’s degree in Media, Journalism, Communica�ons, Public Rela�ons, Marke�ng, or a 
related field; a postgraduate qualifica�on is an advantage. 

• At least 5 years of progressive professional experience in media, communica�ons, journalism, 
public rela�ons, or a related field, preferably with an NGO/INGO or development organiza�on. 

• Demonstrated experience in media strategy, digital communica�ons, social media 
management, content produc�on, media rela�ons, and communica�on campaigns. 

• Proven experience in managing and supervising a media/communica�ons team and 
coordina�ng mul�ple communica�on ac�vi�es simultaneously. 

4. Skills 

• Strong storytelling, edi�ng, media rela�ons, and public communica�on skills. 

• Excellent writen and verbal communica�on skills in Arabic and English. 

• Excellent knowledge of social media pla�orms, digital communica�on trends, and mul�media 
content produc�on. 

• Strong photography, video produc�on/edi�ng, and content-development capabili�es. 

• Ability to translate complex programme informa�on into clear, engaging, and audience-
appropriate communica�on materials. 

• Strong organiza�onal, coordina�on, priori�za�on, and �me-management skills. 

• Strong understanding of safeguarding, confiden�ality, informed consent, and ethical media 
prac�ces. 

 

 

You are kindly requested to submit your resume and por�olio to the following email address: 
career.sy@hand.ngo, with the subject line "Media Manager". Please note that applica�ons 
without the correct subject name, or without a por�olio, will not be considered. 

 

 

 


